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The Salon/Spa Owner’s Guide
to Optimizing Your Social
Media Presence



Optimizing Your Social Media Bios

1. General Tips for All Platforms

e Clear and Concise:
o Keep your bio short and to the point, focusing on your key services and what makes
your salon stand out.
e Call-to-Action (CTA):
o Always include a CTA like “Book Now,” “DM for Appointments,” or “Click the link to
schedule”
e Link:
o Add alink to your booking system, website, or use a service like Linktree to include
multiple links (appointments, services, reviews, etc.).
e Branded Keywords:
o Include relevant keywords like "salon," "spa," "lashes," or "haircuts" to make your
profile searchable.

2. Facebook Bio Optimization

Character Limit: 255 characters
e Key Elements:
o Highlight your primary services
o Include your location
o AddaCTA and link to booking
e Example Bio: “Luxury salon & spa in [City] specializing in haircuts, color, lashes, & massage.
Enhancing beauty & relaxation since [Year]. Book your appointment today! [Booking Link]”
e Tips:
o Mention any awards, certifications, or unique offerings (like vegan products or
specific treatments).
o Usethe “About” section to go into more detail about your services and salon
culture.

3. Instagram Bio Optimization

e Character Limit: 150 characters
e Key Elements:
o State your services clearly



o Highlight your location
o Add aCTA and link to book appointments
e Example Bio: “Salon & spain [City] .~ Haircuts, lashes, color, & spa services. DM or click
below to book your self-care session! [Link]”
e Instagram Highlights:
o Use highlights to organize essential information:
m Services
m Client transformations
m Special offers
m Behind-the-scenes
e Tips:
o Use emojis sparingly to highlight your services and make the bio visually engaging.
o Use abranded hashtag to encourage user-generated content (e.g.,
#NicoleSalonExperience).

4. TikTok Bio Optimization

Character Limit: 80 characters
Key Elements:
o Keepit brief but impactful
o Mention key services and location
o AddaCTA and booking link
e Example Bio: “Salon & spa in [City] 9¢ Hair, lashes & more. Book your transformation now!
[Link]”
e Tips:
o TikTok is more fast-paced and creative, so keep the bio punchy and fun.
o Since space s limited, focus on your top services and make the CTA strong (e.g.,
"Book Now!").

Final Notes

e Uniformity Across Platforms: Keep the core information (services, location, CTA)
consistent across Facebook, Instagram, and TikTok.

e Keep it Updated: If you have new services, special promotions, or changes in business
hours, ensure your bio reflects these updates.

e Engagement Focus: Encourage potential clients to take action immediately by clicking the
link in your bio, sending a DM, or booking an appointment.



Reaching Your Ideal Customer on Social Media

Confirm that your ideal customers are on the social media platform(s) you're using:

Breakdown of demographics for each social media platform by age

f £y

13-17 | 51% 1317 | 69% 13-17 | 72% 13-17 | 32%
18-29 | 79% 18-29 | 62% 18-29 | 67% 18-29 | 38%
30-49 | 79% 30-49 | 25% 30-49 | 47% 30-49 | 26%
50-64 | 68% 50-64 | 9% 50-64 | 23% 50-64 | 17%

65+ | 46% 65+ | 3% 65+ | 8% 65+ | 7%

® o in
18-29 | 34% 13-17 | 85% 18-29 | 28%

30-49 | 35% 18-29 | 91% 30-49 | 37%
30-49 | 87% 50-64 | 24%

50-64 | 27%
65+ | 15% 50-64 | 70% 65+ | %

65+ | 38%

Source: pewresearch.org

Understanding your followers' demographics on Instagram, Facebook, and TikTok helps you tailor
your content to better engage with your audience.



Here's a simple step-by-step guide for each platform to find your
followers’ demographic insights.

1. How to Find Followers' Demographics on Instagram
Step 1: Switch to a Business or Creator Account (if not already)

e Gotoyour profile and tap the three lines (menu) in the top right.
e Tap Settings and Privacy > Account > Switch to Professional Account.
e Choose either Business or Creator.

Step 2: Access Insights

e Fromyour profile, tap the three lines in the top right corner.
e Select Insights.

Step 3: View Followers' Demographics

e Under Overview, scroll down to the Your Audience section.
e Tap See All to view more details.
o Location: Shows top cities and countries where your followers are located.
o Age Range: Breaks down your followers by different age groups.
o Gender: Displays the percentage of male and female followers.
o Most Active Times: Shows when your followers are most active by time of day and
days of the week.

2. How to Find Followers' Demographics on Facebook
Step 1: Switch to a Business Page (if not already)

e Ifyou're using a personal profile, create a business page by going to Pages > Create >
Business or Brand.

Step 2: Access Insights

e Gotoyour Facebook Page.
e Onthe left-hand menu, select Insights.

Step 3: View Followers' Demographics

e Inthelnsights dashboard, scroll down to People on the left menu.



o Overview: Shows a summary of your audience’s gender, age, location, and
language.

o Fans vs. Followers: Compare your followers and those who interact most with your
content.
Top Cities and Countries: Displays the geographical distribution of your followers.

o Age & Gender: Shows a breakdown of your followers' age range and gender.

3. How to Find Followers' Demographics on TikTok

Step 1: Switch to a Pro Account (if not already)

e Gotoyour profile and tap the three lines (menu) in the top right.
e Select Settings and Privacy > Account > Switch to Pro Account.
e Choose Business or Creator.

Step 2: Access Analytics

e Go back to your profile and tap the three lines in the top right.
e Tap Creator Tools > Analytics.

Step 3: View Followers' Demographics

e Inthe Analytics dashboard, tap on the Followers tab at the top.
o Gender: See the percentage of male and female followers.
o Top Territories: Displays the top countries your followers are from.
o Follower Activity: Shows when your followers are most active throughout the day
and week.

Tips for Using Follower Demographics:

e Tailor Content: Use demographic data to create content that resonates with your
audience's age, gender, and location.

e Post Timing: Schedule posts when your followers are most active to maximize
engagement.

e Targeted Ads: Use demographic insights to run targeted ads based on location, age, or
gender.

Regularly checking these analytics lets you fine-tune your strategy to engage and grow your salon
and spa’s audience.



Define Your Ideal Customer Avatar

Highlight all of the bullets that apply to your ideal customer and use this information to inform your social
media content strategy. '« Pro tip: This is also great information to use with an Al tool like ChatGPT to
optimize your content creation process.

1. Demographics
o  Whatis the age range of your most loyal clients?

m 18-24
m 25-34
m 3544
m 45+
2. Gender
o  What gender(s) do you primarily serve?
m Female
m Male
m Non-binary
m  Mixed

3. Profession
o  What industries or professions do most of your clients work in?

4. Income Level
o  Whatisthe income bracket of your ideal client?

m Below $50k
m  $50k-$100k
m  $100k - $200k
m  $200k+

5. Client Goals

o  What are your clients most interested in when visiting your salon/spa?
Relaxation and self-care

Beauty and maintenance services

Special event preparation

Personal transformation (new look, etc.)

Other

6. Values
o  What values resonate most with your clients?

m Luxury and high-quality services
m Affordability and convenience
m Sustainability and eco-friendliness
m  Community and loyalty
7. Challenges
o What is the biggest challenge your clients face when choosing salon/spa services?
m Budget
m Time



m Trustinservice quality
m Finding availability
8. Location
o  Where do most of your clients live (city/area)?



Define Your Unique Business Perspective

Complete this questionnaire and use your answers to inform your social media content strategy. « Pro
tip: This is also great information to use with an Al tool like ChatGPT to optimize your content creation
process.

1. What makes your approach to salon/spa services unique?

2. What core values drive your business?

3. How do you want clients to feel after visiting your salon/spa?
4. What sets your salon/spa apart from others?

5. What pain points are you solving for your clients?

6. What would you like your salon/spa brand to be known for?

7. How do you want your messaging to resonate with potential clients?



What to Post: The Funnel Method

Use the Funnel Method to create content that resonates with your ideal customer(s), encourages
engagement (likes, follows, shares, comments, clicks to your website/booking link), and builds
community around your business.

The Funnel Method

4 N )

- Aspirational posts
- Relatable to your ideal - Shareable/funny content
customers - Helpful content
- Audience Focused - Quick DIY tutorials
\_ ) \_~ Tips & tricks Y,
/ \ / Your service offerings \
- Promotions/Giveaways
- Salon/Spa tour
- Encourage them to act on your - Retail/product education
products/services - Before & Afters
- Service/Product Focused - Portfolio showcase
-FAQs
- Last-minute appointment openings

\ / \\_ Partner collaborations

. - Builds advocacy & loyalty - Miss_.iun &values
Retal n - Mission/Values focused to - Behind the scalnas .
attract like-minded people to - Customer testimonials

your community -Team cult_ure & brand gersonaLity
- Community collaborations
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Social Media Content Types

Your content is the number one reason someone will follow (or unfollow) your salon or spa on
social media. You can nail your profile setup, brand colors, and visuals, but if your content doesn’t
engage your ideal audience, they won't stick around.

Here's a breakdown of content types to help you connect better with your followers and keep
them coming back for more:

Photos

Still a powerful form of content, especially on Instagram. Use photos to showcase transformations,
portfolio highlights, or client testimonials. Make sure your photos are well-lit and clearly showcase
your work—people love to see the magic you create!

Videos/Reels

Perfect for showing your personality, skills, and salon/spa culture. Quick tips, tutorials, or
behind-the-scenes clips help clients connect with you. Keep reels short (5-90 seconds) and focus
on what they want to see—whether that’s new service ideas, styling tips, or a sneak peek of your
team’s day-to-day. The more valuable and relatable, the better.

Stories

Stories offer a more personal way to interact with your audience, letting you share
behind-the-scenes content that disappears after 24 hours. Use Stories to share quick updates,
exclusive promos, or a look into the culture of your salon/spa. Best part? You can include direct
links to your booking page or product sales—making it easier for clients to act on what they see.

By focusing on content that relates, engages, and builds loyalty with your audience, you'll drive
more traffic, keep your followers engaged, and strengthen the relationship between your business
and your clients!
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Creating Effective Social Media Posts

An engaging post is made up of three key elements:

1. Hook
2. Story
3. Call to Action (CTA)

Here’s how to master each of them to create posts that grab attention, tell a story, and drive
action.

1. Engaging Hooks

The hook is what stops your audience from scrolling and pulls them into your content. It’s critical
for Instagram, where users have short attention spans. Whether it’s a captivating question, a bold
statement, or a surprising fact, your hook needs to spark curiosity right away.

2.Story

Every post should tell a story—whether it’s a client transformation, your business journey, or a
quick tip for your audience. The story is what keeps people engaged after the hook. Make sure the
story is relatable, authentic, and speaks directly to your audience’s needs or interests.

3. Call to Action (CTA)

End every post with a clear CTA to guide your audience on what to do next. Whether it’s “Book

now,” “Comment below,” or “Tag a friend who needs this,” a strong CTA helps convert engagement
into real business results.

CTA Examples:

Double-tap if you agree!

Does this make sense to you?

Let me know your thoughts below.

Common below with any questions.

Tag someone who could also learn from this.

Don't forget to save this video so you can reference it later.

By combining a powerful hook, an engaging story, and a compelling CTA, you'll keep your audience
interested and drive more meaningful interactions for your salon or spa!
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*Bonus™* Hooks That Are Built Around the Funnel
Method

Attract (Relatable, aspirational, shareable, helpful)

Here’s how you can keep your hair looking fabulous between appointments in 5 simple
steps

This may be controversial, but over-washing your hair could be damaging your
scalp—here’s how to fix it

Expectation: Effortless waves. Reality: Frizz central. Sound familiar? &'

Top 5 products for achieving healthy, glowing skin this fall at home

Here's how you're finally going to achieve that effortless everyday hairstyle

If you're nervous about trying a bold new look, TRY THIS instead

My favorite skincare hack for glowing skin that most people don't know about

Stop wasting time on ineffective skincare—do this instead for salon-quality results at home
Top 3 mistakes that are damaging your hair—and how to fix them right now

Steal this quick frizz-fighting strategy for smooth, manageable hair all day long

We've all been there! That one beauty fail you can’t stop laughing about. Share yours!

Convert (Encourages them to take action on your services—promos, product
education, appointments)

Ready for a glow-up? Book your last-minute appointment and leave feeling fabulous!
Thinking about a hair color change? Check out this stunning before-and-after
transformation!

Want healthy, luscious hair? Here's why our salon favorite product is a game changer!
Flash sale alert! Treat yourself to a luxury spa day at a special price this week only!
Struggling with frizz? Watch this stylist in action and learn how we smooth it out for good!
Pamper yourself with our limited-time spa package—your skin will thank you!

Did you know regular facials are the key to radiant skin? Here’s why you should book yours
now!

Meet [Stylist Name], the creative genius behind these stunning hair transformations!
New clients, this one’s for you! Grab our special discount and get the treatment you
deserve!

Summer weddings are here—let us create the perfect bridal look for your special day!
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Retain (Fosters advocacy, loyalty and community—mission, values, testimonials,
team)

e Meet [Team Member’s Name]: From her passion for styling to her journey with our salon,
here’s her story!

e Ever wondered what a busy morning looks like at our salon? Check out this
behind-the-scenes peek as we prep for the day!

e Nothing makes us happier than glowing reviews! Here’s what one of our clients had to say
about their recent experience.

e Take a quick tour of our salon! See where the magic happens and what makes our space so
special.

e At [Salon Name], our mission is simple: Deliver exceptional beauty and wellness
experiences with love and care. Here’s what drives us!

e Givingback s in our roots! We're proud to support [Local Charity/Cause]. Join us in making
adifference!

e Teamwork makes the dream work! Here’s a glimpse into our recent team bonding
activity—it’s more than just great hair, it’s great connections!

e Ahuge THANK YOU to our amazing clients! We couldn’t do what we do without your
continued love and support.

e From start to finish, watch how [Client Name] transformed in our chair—this journey is all
about self-care!

e Sustainability is at the heart of what we do. Here’s how we're keeping things eco-friendly
while giving you the best beauty experience!
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Crafting Captions for Your Posts

Do you ever struggle with finding the perfect caption that grabs attention, engages your followers,
and drives results? We get it! As a salon/spa owner, it can be frustrating to put out content and not
see the engagement or bookings you're hoping for. But with these 5 simple steps, you'll start to see
real results in no time!

1. Start with a Hook:
Entice your audience right from the start. Grab their attention with something that makes
them want to keep reading. Example: “Tired of frizzy hair that won’t behave, no matter
what you do?”

2. State a Pain Point:
Call out what’s bothering your ideal clients. Show them you understand their struggles.
Example: “We know how frustrating it is when your hair just won’t cooperate, no matter
the season!”

3. Relate to the Problem:
Share a personal or client story that resonates with your audience. Storytelling builds trust
and makes your clients feel seen. Example: “One of our clients struggled for years to find
the right products for her curls—until she found us!”

4. Offer aSolution:
Let them know how your services can help resolve their issues. Example: “Our Keratin
Smoothing Treatment is the secret to smooth, frizz-free hair that lasts for weeks.”

5. Call-to-Action:
Tell your audience what you want them to do next. Example: “Book your appointment
today and say goodbye to bad hair days! Click the link in bio to reserve your spot.”’

By following these steps, your captions will connect with your audience on a deeper level,
encouraging them to engage with your posts and ultimately book appointments.
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How to Use Hashtags in Your Posts

Hashtags are essential for organizing and categorizing your content on social media platforms like
Instagram. For brick-and-mortar businesses like salons and spas, location-specific hashtags can be
a game-changer, helping you reach potential clients in your area looking for your services.

Here's how you can make hashtags work for your salon or spa:

When adding hashtags, think of what your ideal clients would be searching for when looking for
services in your location. This helps Instagram show your posts to the right people. Here are some
examples tailored for the salon/spa industry:

1. Salon and Spa Services
o #SalonLife
#SpaDay
#HairGoals
#SkinCareRoutine
#MassageTherapy
#FacialTreatment
o #NailArt
2. Location-Specific Hashtags
These are key for attracting clients in your local area:
o #[YourCity]Salon
#[YourCity]Spa
#BestSalon[YourCity]
#HairSalon[YourCity]
#BeautyBar[YourCity]
#MassageTherapist[YourCity]
#Facials[YourCity]
Example: If your salon is located in San Antonio, TX:
o #SanAntonioSalon
o #SanAntonioSpa
o #BestSalonSanAntonio
3. Service-Specific Hashtags
Use hashtags that highlight specific treatments and services you offer.
o #BalayageHair
#KeratinTreatment
#DeepTissueMassage
#LashExtensions
#GelNails

O O O O O

o O O O O O

o O O O
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4. Branded Hashtags
Create a unique hashtag for your salon or spa that your clients can use when they share
their experiences.
o #[YourBusinessName]Beauty
o #[YourBusinessName]Experience
o #PamperedAt[YourBusinessName]

Tips for Effective Hashtag Use:

1. Mix Popular and Niche Hashtags: Use a combination of widely searched hashtags
(#HairGoals, #SalonLife) and more specific hashtags tailored to your business and location
(#BestSalonSanAntonio, #FacialsSanAntonio).

2. Keep It Relevant: Only use hashtags that align with the content of your post. If you're
posting a before-and-after hair transformation, focus on hair-specific hashtags like
#BeforeAndAfterHair.

3. Avoid Overloading Hashtags: Use 5-10 hashtags per post. Too many can appear spammy,
but the right ones can boost your visibility.

By incorporating location-specific and service-relevant hashtags, you'll increase the chances of
local clients discovering your business on social media. Keep your target audience in mind and
think about what they’re likely to search for!
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90 Days of Content Ideas

Attract
(Audience Focused)

Convert
(Service/Product Focused)

Retain
(Mission/Values/Community
Focused)

Share a funny, relatable
beauty meme or quote.

Post a last-minute
appointment opening.

Showcase a team member and
their story.

Share a DIY hair care tip or
home spaidea.

Before-and-after hair color
transformation.

Post a behind-the-scenes video
of the team prepping for the
day.

Poll: “What’s your biggest
beauty challenge?”

Highlight a popular product
used in your salon and its
benefits.

Share a client testimonial or
review.

Post an inspirational quote
about self-care and wellness.

Offer aflash sale or special
on a specific service (e.g.,
massage, hair color).

Post a short video tour of your
salon.

Quick tip: How to keep your
hair healthy during summer.

Feature your retail products
(e.g., shampoos, styling tools).

Introduce your salon’s mission
and core values.

Share a funny
beauty-related “Expectation
vs. Reality” post.

Show a hairstylist in
action—doing a service
(before and after).

Share a charity or local cause
your salon supports.

Share a client poll: “What’s
your favorite spa
treatment?”

Promote a limited-time spa
package deal.

Post about a team bonding
activity or celebration.

Beauty hack video: Quick
at-home remedies for dry
skin.

Educate your audience about
the benefits of regular facials.

Post a thank-you to loyal
customers for their continued
support.

Share alight-hearted,
relatable beauty “fail” story.

Showecase one of your stylists
and their portfolio of work.

Share a customer’s journey and
transformation (with
permission).

Post a funny video about the
struggle of maintaining hair
color.

Offer a limited-time
promotion for new clients.

Highlight how your salon stays
eco-friendly or sustainable.

Share a poll: “Which
hairstyle would you
try—bold or classic?”

Showecase your portfolio of
bridal or special occasion
hairstyles.

Post about how your salon
supports local businesses or the
community.
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Create a quick tutorial on
how to achieve a simple
blowout at home.

Promote a retail product and
explain why it’s a client
favorite.

Share ateam meeting or
training day moment.

Post a meme about the need
for self-care and relaxation.

Offer a special discounton a
specific product or service.

Post a short interview with one
of your long-term clients.

Ask your audience: “What'’s
your go-to beauty product
for everyday use?”

Before-and-after of a lash
extension service.

Share your salon’s customer
service philosophy.

Share a client beauty tip:
“Best quick beauty hack |
learned!”

Feature a hairstylist giving a
consultation to aclient.

Post about how you celebrate
your team’s achievements.

Relatable quote about
balancing life and self-care.

Showecase the benefits of
your massage services.

Share a video testimonial from
a happy customer.

Poll: “What’s your favorite
self-care activity—spa day or

Promote a new service
launch (e.g., new hair

Post a behind-the-scenes look
at your team setting up for a

hair day?” treatment). client.

Share a beauty myth and Offer an exclusive promo to Post about how your salon

debunk it with facts. Instagram/Facebook promotes a positive work
followers. culture.

Post an inspirational quote
about empowerment and
feeling beautiful.

Feature a “Product of the
Week” with tips on how to
useit.

Share a “day in the life” video of
a salon team member.

Share a quick tutorial: How
to style hair between
appointments.

Promote a hair treatment
service with before-and-after
shots.

Celebrate a milestone in your
salon (e.g., anniversary or new
staff).

Ask: “What’s your favorite
way to pamper yourself at
home?”

Feature your salon's
best-seller retail product.

Share a customer success story
or client makeover.

Post a light-hearted beauty
struggle meme (e.g., humidity
and hair).

Announce a giveaway or
contest for a free service.

Showcase a new employee and
how they fit into your salon’s
culture.

Post a skincare tip for better
hydration.

Highlight a seasonal service
(e.g., summer glow facials).

Post a team bonding activity or
community event you're
participatingin.

Quick beauty hack: How to
fix a bad hair day.

Offer a discount on add-on
services (e.g., scalp massage,
deep conditioning).

Share the story of how your
salon started and its mission.
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Post a funny video of salon
bloopers or outtakes.

Educate your audience about
the benefits of lash
extensions.

Post about your involvement in
alocal charity or event.

Share an easy DIY face mask
recipe for relaxation.

Highlight a portfolio of
before-and-after shots of
clients.

Post a team spotlight and show
how you celebrate each other’s
success.

Ask: “What's the one beauty
treatment you can'’t live
without?”

Feature a retail product and
explain why your team loves
it.

Share a testimonial from a
long-time customer about their
experience.

Share arelatable quote
about the importance of
self-care.

Offer aflash sale or discount
on a specific spa service.

Post about how your team
works together to create a great
environment.

Quick tutorial: How to keep
your skin glowing between
facials.

Showcase a portfolio of
hairstyling transformations.

Share behind-the-scenes
footage of your team preparing
for a busy day.

Post a light-hearted video
about the struggles of styling
hair.

Promote a “new client
special” with adiscounton a
first service.

Highlight the ways your salon
gives back to the local
community.

How to Use This Calendar:

Rotate Content: Keep aratio of about 50% Attract content, 25% Convert content, and 25%

Retain content.

Adapt to Your Business: Feel free to tweak content ideas to better align with the services you
offer or any upcoming promotions, events, or seasons.

Consistency: Stick to a posting schedule that is sustainable for you, but be flexible enough to
adjust for real-time events, promotions, or trends.

This calendar will keep your social media vibrant and engaging while building strong client

relationships!
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Batching Content Creation for Optimal Efficiency

Strategies to Make Content Creation Easier in Your Salon/Spa:

1. Leave Your Equipment Set Up:

o Always Keep Your Camera, Ring Light, and Tripod in the Salon/Spa:

m Having your equipment permanently set up in a designated area ensures
you can quickly capture client transformations, tutorials, or
behind-the-scenes content without wasting time on setup. This minimizes
the barrier to creating content.

m Encourage your staff to use the equipment as well—empowering them to
capture moments and contribute to content creation.

2. Create a Content Calendar:

o Plan out content ideas for the month, mapping out which days to post certain types
of content (using your Funnel Method). When you batch your content, you can
create posts in alignment with this calendar, ensuring consistency and reducing
daily decisions.

3. Delegate Content to Your Team:

o Get your team involved in content creation. Assign team members different
roles—one person might take charge of capturing before-and-after photos, another
can record short client testimonials, and someone else can manage tutorials or
behind-the-scenes videos.

o If team members post about your business from a personal Instagram account,
have them use the Collaborate feature so that you can choose to have their posts
appear on your business Instagram timeline as well.

4. Client Consent Forms:

o Make it easy to gather consent from clients for posting their photos or videos by
having digital consent forms at the ready. This way, you can quickly capture their
transformations and get their permission to share without added friction.

5. Repurpose Content:

o Make your content work harder for you. For example, a single client transformation
photo can be used as a Facebook post, an Instagram story, and even part of a TikTok
montage. Take longer videos and break them up into smaller clips for multiple
posts.

6. Use Scheduling Tools:

o Once you've batched and planned your content, use social media scheduling tools
like Later, Hootsuite, or Meta Business Suite. These tools allow you to pre-schedule
posts and ensure they’re going out on time without needing daily input.

By following these strategies, you'll streamline your content creation process, save time, and
ensure that your social media presence is consistent and engaging!
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30-Day Posting Calendar & Metric Tracking Template

Click the link below to access a simple calendar and metric tracker template for your social media
posts, designed to align with the Funnel Method.

Get the Calendar Template
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https://docs.google.com/document/d/132ZisGlA296Cktdtlqo2AYOWCaedotNO6fymgVEiYkI/edit?usp=sharing

Glossary of Social Media Terms

Here's a glossary of essential social media metrics terms to help you better understand and
measure the effectiveness of your social media efforts:

1. Engagement

o Definition: The total number of interactions with your content, including likes, comments,
shares, and clicks.

e Why It Matters: High engagement indicates that your audience finds your content
interesting or valuable.

2.Reach

e Definition: The number of unique users who have seen your content.
e Why It Matters: Helps you understand how far your content is spreading and how many
people are exposed to it.

3. Impressions

e Definition: The total number of times your content is displayed, whether it was clicked on

or not.
e Why It Matters: Impressions show how many times your content has been presented, even

if the same user sees it multiple times.

4. Follower Growth Rate

o Definition: The rate at which your followers are increasing over a specific period.
e Why It Matters: Shows how well your content or campaigns attract new followers.

5. Click-Through Rate (CTR)

e Definition: The percentage of people who clicked on a link in your post or ad after seeing it.
e Why It Matters: A higher CTR means your content is compelling people to take action, like
visiting your website or booking an appointment.

6. Conversion Rate

e Definition: The percentage of users who take a desired action (such as booking an
appointment, signing up for a newsletter, or making a purchase) after interacting with your

content.
e Why It Matters: Helps you measure the effectiveness of your content in driving tangible

business results.
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7.Engagement Rate

e Definition: The percentage of people who interacted with your content compared to the
total number of followers or viewers.

e Why It Matters: It shows how well your content resonates with your audience relative to
your follower count.

8. Audience Demographics

e Definition: Data about the characteristics of your audience, such as age, gender, location,
and interests.

¢ Why It Matters: Understanding your audience demographics allows you to tailor your
content to better suit their needs and preferences.

9.Video Views

e Definition: The number of times a video has been viewed for a specified duration (e.g., 3
seconds, 10 seconds, or complete).
e Why It Matters: Indicates the appeal and engagement of your video content.

10. Story Views

e Definition: The number of times a story (on Instagram or Facebook) is viewed by users.
e Why It Matters: Shows how engaging your ephemeral content is and whether people are
following your updates.

11. Post Saves

e Definition: The number of times users have saved your post for later viewing on platforms
like Instagram.
e Why It Matters: A save shows that users find your content valuable enough to revisit.

12. Bounce Rate

e Definition: The percentage of visitors who click on a link to your website but leave without
interacting further.

e Why It Matters: A high bounce rate may indicate that your landing page or website isn’t
relevant to what users expected or is poorly optimized.

13. Cost Per Click (CPC)

e Definition: The cost you pay for each click in a paid social media ad campaign.
e Why It Matters: Helps you measure the cost-effectiveness of your ad campaigns and
optimize your ad budget.
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14. Cost Per Thousand Impressions (CPM)

e Definition: The cost of 1,000 impressions in a paid advertising campaign.
e Why It Matters: Helps you measure how much you’re paying to get your content seen by a
large audience.

15. Mentions

e Definition: The number of times your brand, product, or hashtag is mentioned by other
users across social media platforms.

e Why It Matters: Helps gauge how much people are talking about your business and can
indicate brand awareness.

16. Followers

e Definition: The total number of users who have chosen to follow your social media profile
to receive updates.

e Why It Matters: A higher follower count can increase your reach and show brand
credibility.

17.Shares

e Definition: The number of times users share your post with their own followers.
e Why It Matters: Shares expand your content’s reach beyond your immediate audience.

18. Engagement-to-Follower Ratio

e Definition: The ratio of your total engagements (likes, comments, shares) to your total
number of followers.

e Why It Matters: It gives a more accurate picture of how engaged your audience is,
compared to just looking at likes or comments.

Understanding these metrics will help you track your salon’s social media performance, identify
areas for improvement, and refine your content strategy for better engagement and growth!
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